NFL 32 CLUBS
CASE STUDY




INTRODUCTION

BACKGROUND

America’s #1 sport has ambitions of being a world game. Having
already hosted games in‘'London and Mexico, the NFL has set
the China market as an international priority.
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INTRODUCTION

CONTEXT IN CHINA

Before the 2017/18 season, the NFL’'s Weibo and WeChat
fanbase had reached almost 1M followers. But the Clubs have
not maintained an active presence with only 10 Clubs online.

Mailman is tasked to grow all 32 NFL Clubs following on Weibo.
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INTRODUCTION

OUR GOALS.

O 07 P4

/7 Grow China’s /' Inspire fan / Achieve significant
love for American affinity for Clubs follower and
Football. & Players. engagement growth

across the League.
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INTRODUCTION

TACTICAL DELIVERABLES (HIGH LEVEL).

&= e &

/7 Launch 32 / Full servicing of /7 Regular activity
official Club 10 Tier 1 Club across 22 Tier 2
accounts accounts Club accounts
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INTRODUCTION

TACTICAL DELIVERABLES (SCOPE TARGETS).

45x

Posts per day
across the League

/

3X

Live games

70%

Original content

/

covered / week

/

06

5-10%

Grow monthly

10x

Campaigns /
month

/

avg. engagement

/

© MAILMAN 2018

2.5

Million hashtag
views for each
Club

/




CONTENT
STRATEGY




CONTENT STRATEGY

INSIGHTS.

NFL culture is all-American, an advantage when it comes to
promoting lifestyle content around the game. We also know
Chinese fans follow teams because of stars. All of these
insights drive-our content strategy.
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CONTENT STRATEGY

CONTENT STRATEGY.
Multi-faceted Content Strategy.

1

RE-BRAND
GLOBAL CONTENT
FOR CHINA.

Repurpose relevant content
produced by NFL global
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channels. /

2

CREATE UNIQUE
LOCAL CONTENT
FOR CHINA.

Oversee a content calendar

with tailored posts unique

to China /

3

DRIVE COMMUNITY
& BUILD FAN
ENGAGEMENT.

Drive the online follower

base with regular contests
and fan responses. /

4

CREATE MASS
APPEAL VIA DIGITAL
CAMPAIGNS.

Ensure all global posts to
China is screened for
sensitive content. /




CONTENT STRATEGY

CONTENT PILLARS.

Everything we create is with purpose.

THE GAME CULTURAL CHINA

EXPERIENCE EXPLORATION CREATE HEROES TOUCHDOWN

High quality, strategic, Exploration beyond Highlight talent & Champion local

tough and fun. the field. personalities. fan stories.

7/ Live Coverage /7 Entertainment /7 Athlete Characteristic 7/ Communities

7/ Game Highlights 7/ Lifestyle 7/ Team Heritage / Fanbassadors

7 Strategy Analysis »~ Tradition /7 Values & Beliefs 7 Influencers

7 Rules Education / » Destination / 7/ Champions / 7 Local Connections /
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CONTENT STRATEGY

CONTENT STRATEGY.

We assign total output across
4 key pillars.

35%

Game Experience 35%
Create Heroes 30%
Cultural Exploration 20%
China Touchdown 5%
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| CONTENT PILLARS/GAME\,FXPERIENCE )

' w\ﬁ?

/7 LIVE COVERAGE /7 GAME HIGHLIGHTS /7 STRATEGY ANALYSIS /7 RULES EDUCATION

GAME EXPERIENCE.

The NFL game experience is uniquely complex, strategically designed
and highly exhilarating. Narrating the excitement of the sport, from

the battle in the trenches to the incredible highlight plays, we
leverage content that shares the beauty of every single scene.
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FOOTBALL IS FAMILY

/7 DESTINATION /7 ENTERTAINMENT /7 FAMILY /7 TRADITION /7 POP CULTURE

CULTURAL EXPLORATION.

It’s more than a game, but a full cultural experience crossing
diverse fields and backgrounds. Through a wide range of topics we
will seek context and relevance for the Chinese fan. This pillar will

serve as a significant portion of the overall content mix.
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1 &

CONTENT.PILLARS /, CREATE HEREOS

~

/7 ATHLETIC ABILITY /7 TEAM HERITAGE /7 VALUES & BELIEFS /7 CHAMPIONS

CREATE HEROES.

Building a personal connection with players and teams is a key
step on the Fan journey. We need to leverage the NFL’s star power
through values driven storytelling in order to connect fans with
Heroes. Igniting Chinese fans’ affection, passion and affinity.
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/7 COMMUNITIES /7 FANBASSADORS /7 INFLUENERS /7 LOCAL CONNECTIONS

CHINA TOUCHDOWN.

Telling local American Football stories is critical to growing the fan
base in China. The NFL needs to be the champion of the sport and
recognizing these stories will create a sense of belonging to the

community, which will ultimately increase the NFL's total fan base.
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CLIENT ONBOARDING

Our proprietary social media
management platform allows
seamless publishing of NFL
Clubs content onto Weibo.
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SETUP GUIDE

CLIENT ONBOARDING Buffalo Bills
V & & &
Weibo
Through direct communication Connecta-Weibe-account
with 10 Tier-1 teams, we guide Setup KPIs for Weibo

our clients through every step R—

needed to maximize the value
of KAWO.

Publish a Weibo Repost.

Collaboration

Multiple Active Users
Ask for Approval before publishing posts
Private commenting on posts

Mention your teammates in Private Comments
18 © MAILMAN 2018




KPI

JANUARY 2018

SEEARLBEE Patriots FOLLOWERS INCREASE 2,000 ENGAGEMENT/POST 35 POSTS 03

/| o
P Weibo & 4 W 4 4V 4V r 4

DECEMBER 2017

FOLLOWERS INCREASE ENGAGEMENT/POST POSTS

—
|| FiRB=EEZE_Patriots

Now it’s time to aligh on the KPIs we wish to hit on social
media. KAWO allows both clients and us to track monthly

progress.
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KPI

FOLLOWER KPI FOLLOWER KPI
O Total Followers O Total Followers
The total number of followers you hope to have at the end of the month. The total number of followers you hope to have at the end of the month.
Followers Increase Followers Increase
The number of followers you hope to gain during the month. The number of followers you hope to gain during the month.

Metrics can be set manually depending on the scope of
contract and objectives
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PLANNING



PLANNING

KEY DATES.

We now identify the key dates for Chin
date periods we invest the media dolla
strategy behind.

T e e s s P G 0 T LGP L
-_ -
N LN T W AP

22 © MAILMAN 2018
S TR A A 4




PLANNING

6 7 8 9 10 11 12

Collab with Local Football Or...

Celebrity Fans Challenge

Game Announcement All The Ls @Denver Season Ended on 2 Pts C... Importance of O-Line Stadium: Altitude Differe... Contest NFYIFE EAREHR
TR—ERE S¥, .. Stats Comparison #BINBEEEEH#ERE... TBT Create Hero: Marsh R Can we reverse the curse?
“Bye-Bye, Bye! &2 « &... [FXFE] %W @Tomsr... [PXFE] W @TomBr... [(#BNMBEBEE#HR... Friday Fun GIF 11 Pats Gear BAXMELLTEH! < @™
[(FTFT¥, WEHFIE.. fEEIFE+ENDLE.. 3.2015-2016FEERR... A 15 @FHAEEF BEA _Den... #ENBEEEE#ERE... Singles day (¥11) [LEJER] « XKIRA...
¥ @B SBA_Denver... 5 R —IKRMEETEK... [K529142 IR B2 R XS IRBA. . % 19604, BT .. ORARKBTREY ... NAYZRBEARER...
#BRNBE2EEEH# ... S EHROR, BRER.. All eyes on Monday... [(#EMNBEEEEH#L1S...
ENFLEZ B ERALABOS. [#E BB HTUAEF...

200010818, #H#...

We map out the entire season schedule and weekly match-ups.




PLANNING
Sat

30

Mid Autumn Campaign

Fans Holiday Plan

#\F B E#HIR IR IR ER. .

BFE, TWiARHR! ..

e 2 larat 2
[#A FEE#RDAEZR. .

Sun

National Day

SV e ER AR

AREEE S, S@Eh..
SR EEEE) ...

Mid Autumn Campaign

National Day

01:00AM @ AHIEFS-1F

T E¥15—ELI13-245%...

~ GREG THE LEG! + @ 4.

RESPECT®™ + &% [K55...

Game Highlight

MAEEEAERERER.
 FESeEREEMEA Se... |

B@BEEUEEA: Let's g...

Happy Mid-Autumn Fest...

Mid-Autumn Festival

- X3 @R ESRERA ...

FRIFELIONFLEATIK ...

We add in Chinese holidays, local events, club anniversaries,
players birthdays and the tent-pole events.




PLANNING

Mon

Celebrity Fans Challenge

Russ HBD Count Down

Elloiba

24-13, BMEIAFILE ce:36
@Russell-Wilsonf £ /R 12:30
SEIE@IBRELL49AR 15:28
[ElE @julio_11_Jones:#§ 16:53

4

Seahawks Running12s Campa...

Russell Wilson China Tou..
game coverage

9:30 AM, vs PHI Eagles

AR EHDRNBOBHRE..
¥ﬁt5§§5k_3= - BRE..
BT, RY-BEER.
BT, @Russell-Wilson...
24- 108 FUEMRT ...
LFEROM2ZER, ..

Tue

Power Ranking
Russ HBD Count Down

GAME ANNOUNCEMENT

(fEStRREM] «~ .
@Russell-Wilsondll E/5-5...

EFRNFEPRERBGPERA...
BT HSABBRLBOE..

Loudes: Record Made by ..

thmEH

game announcement

“FRE A BRI TH...
@Russell-Wilsonhi 273 -5...

137670 « BEER..

Wed

Seahawks Running12s Campaig

Russ HBD

SER), RRIRGEAZRN..
ER—TRREEZENFA..
"W, BERANEE, "

Luxe Wiison"How Loud C...

HEHFER

22 QERVSjags

{5838 5 REKS65] (KS...
[BEWEEN] < AR

"MEEXIFEEEDS. 6.
[B+ZARIE] + [K52.

RS+ ABRERIERN..

Thu

SmMEEAm
[(B12AEE] « [K529]...
(rmmnEs ~ & ..
BEIW—REH H ~ @R..

Repost Creative Running ..
techno Thursday
REENE, HEE..
@Russell-Wilson i 2 /R -5%...
[K520] iR AR ZEI#8iR...
EEERTFEALLFL.,

Fri

Running 12s Campaign L.
CONTEST

(RENZEEN] < RA.
2 #RRIPR+ AR
B S XK EInstagram ...

Reboost Blue Friday
blue Friday

"FRZT, BTRT. (..
RYBLEMET 5K, .
2, SO 1 SRR IRIKSS...

We plan key campaigns around big moments.

Sat

Seahawxs 125 Fan video
BEVSERE
ER7—RNLE, £F52..
FE—09:30, QMIE0A...
A 2 B M A A0
HARBHBNED2 . ..

prediction giveaway
Seahawks Running Video ...
EIHBE
—A—E—#Hrq < BX..
TRA—&R02:00, EMIE...
R 12K527] M A...

Sun

Forward NFL12s Video
SEHE
HiscaGals—&2ili#h
FalE M < BWEE.
[{Fasten@iR] « JB/R-..
INERRB R B BIAR, K.
B —ArA ="12".

10

Greg Nance Video
“WRNR A RNOFEW, ..
B TATRELL.
R
"RNRE, RO

.




WORK FLOW



EDIT BRAND
Atlanta Falcons

WORKFLOW

General
j ADD

Wel bO Copy and paste the url for the profile you want to add then hit enter

Daily content is often it
difficult to plan, given
there’re always new M

things to explore. S EOsySIE + instagram.com/username

users

TO help With this we Tags 3 INSPIRATION SOURCES
sync up the Club’s
official global social ﬂ

media channels. 17 i oW

http://instagram.com/atlantafalcons

You can add Instagram, Twitter & Facebook accounts as inspiration sources.

Global Networks » facebook.com/pageName

KPIs

Atlanta Falcons ' '

http://facebook.com/atlantafalcons

Atlanta Falcons ’ '

| http://twitter.com/AtlantaFalcons
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INSPIRATION

¥ i g ‘
% Atlanta Falcons DASHBOARD INSPIRATION PLANNING REPORTING

Global Networks =

THU 4 JAN

n Atlanta Falcons Thu 04 Jan "18 21:00 '] Atlanta Falcons Thu 04 Jan *18 10:00

13 years ago, we played the St. Louis Rams in the Playoff experience is great but it comes down to
: | playoffs. Allen Rossum took a punt to the =7, playing ball.
n Atlanta Falcons Thu 04 Jan "18 23:01 ‘ f ' e | ' - #TBT twitter.com/AtlantaFalcons/status/9487357374...

Coming for you, LA. g} Practice Photos -

atlantafalcons.com/media-lounge/photo-

gallery/Falcons-at-Work-Wild-Card-Round-

Gallery/581499e9-3964-4381-9ae1-

d5641de1f050 Vic Beasley balled out for 3 sacks, 1 FF + FR, & 1
TD last year in LA. #TBT

Thu 04 Jan 18 22:26
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INSPIRATION

We now see every
post the global
teams do in real
time. We can now
pick the ones we

wish to create a post
in China anytime.

© MAILMAN 2018

Py NEW POST
S\ A New England Patriots

@ MR =%

MATTHEW §

SLATER

2010 ED BLOCK
COURAGE AWARD

F|#F Patriots

No scheduled date.
Only scheduled posts can require approval.
Content: ? Asset: ? Pillar; ? + I

SUGGESTED TAGS
NO tag suggestions :-(

For his exemplary sportsmanship and inspirationd
Matthew Slater has been named the Patriots NS

Block Courage Award recipient!




L ‘ VIEW POST 424.493
Atlanta Falcons

‘?5 45 =AXIS&_Falcons

o o [#NFLS{EE154])
Creating content is A" DR BS TS T M

easy within the BIRE, G508, BE, RBMM oo mac
SVStem and It comes EQtt%w{Hé lar: Ga xperience = Game Experience: News & Updates =

Pillar: Game Experie
: SAHTRETMBIRHOBIE,
with some great {BIELEFRIRENIR, f)EE UL

features to draw SRS B R R e E A EE 5

better intelligence. ea i), FRRIEMMEMEAMS
ﬁ”}tié??f?ﬁ)kﬁ’]ff A= 15

TAGGING

#sMgicd 4+ Mailman: Video =+

VIEW ON WEIBO

REPOST

DELETE POST ‘
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POST CREATION NEW POST
<0)
S Los Angeles Rams

il XE BRE

.

Each post will feature: |1

OPTIMAL TIME OF
DAY.

We know what time to )
publish for best
engagement.

© MAILMAN 2018

G SBAZHLANE LosAngeles...
Bl RS BE

Repost URL...

Reposts cannot contain images

Post text...

No scheduled date.

Only scheduled posts can req|

Photas: 4  Content:?  Asset: i

Missing required tags

SUGGESTED TAGS £.0
No tag suggestions -

~##WallpaperWednesda
https://twitter.com/Rams
0/photo/1

nternal notes on KAWO.,

Select Schedule

2



POST CREATION

YR #AEEE#2018FZ=F{t
LHAE?

You uploaded 1 image.

AUDIT TRAIL.

Approval

needed.

You scheduled this post for
so We a Iways Today at 12:30.

You asked for approval.
know whats "

o You added 5 tags.
going on.
Content: Mailman Asset: Photo

® APPROVE THIS POST

Pillar: Game Experience

new since you've last viewed this pg

You commented "@Mi
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POST CREATION

ASSOCIATED TAGS.

We know what type
of content performs
better than the rest.

© MAILMAN 2018

@ B2 U/AFE LosAngeles...

= FE, B{I1ET!

ADD IMAGE

4
FE¥E, B1ET! PE...
Q
@
No scheduled date.
Only scheduled posts can require approval.
Content: ? Asset: ? Pillar: ? +

Pillar: China Touchdown

Pillar: Create Heroes

Pillar: Culture Exploration

Pillar: Game Experience

DISCARD POST




CONTENT STRATEGY

1. Content Pillars.
1 2
Create Culture
Heroes. Exploration.
/ /

34
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3

Game
Experience.

/

4

China
Touchdown.

/




CONTENT STRATEGY

I ‘ . S
2. weekly contests. m! Oakland Raiders DASHBOARD INSPIRATION PLANNING REPORTING Q .

Relevance : Last Month

PUBLISHED

A } 1IR! ICKME N -
'~ Weilbo *"UBLISHED Wed 27 17 15:55 (2>

o’i‘aiﬂ’ﬂﬁ -Tylus 12 BP IR REE & FRAHEETER29RIEIK15/RBLIN,
L.

(2>

M) . MW
X 4\/)\18 (T, Y—nggﬁj_ﬁxﬁ NTIZS:
. t.cn/RHclLUtc

E—}I;?:Iﬁt s d= {I3K2E//@STAYREALA A X: 15

(2> BLISHED

& HERXBOEE PR D £, BB
R RIEX R B IEFASARRAN, ;aT?~
& X—BE - SMEREAIM! @iBZ¥  FH//@2a20005: -3

o

e

@ PUBLISHED

e @Cowser % E“%%‘M@lﬁﬁﬁé", 5%
(MN#HRRRZE#09ER), HFBARARBE_HE
EIREESABl YN ‘_> B S—# %i,‘;:-; Al
BRETRR=REE, o B EHEIHMERIBNEZ
j(é?(! -?5)%‘3- IRTS A }?EIZUE",K%! 5] Gl
o xR 2 # t.cn/RTDa39%b Mrrrg_24 @Troubleman3Z
@HugeDoublelLuck %‘Rﬁﬂ%&
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CONTENT STRATEGY

3. League Campaigns.

© MAILMAN 2018

ihi BRI BRI 3

VIEW POST
@ Oakland Raiders

1T 282 E QOaklandR...

&
pic

H0H A 2K # BIRZEZRBK X ZRE
AT, FTEMRIEEEHT-FEIRTEE

ElE:\Um" 83 //Q%

ER“ANERZIN, TBRIF
7, XN FEF D]

XS

sCowboys [+

£ . o L 0 [ I S A e T 4/ ) 3
AH 2 Bk e K A #] B EK{E N EEE

\17 T

$ T5R r Al 54 B AND 7
rC 1 1L {EH S H ,.w'[“.ﬁ LIIAEONRA
o LU FIN — = o Y ' B B DTS PN i~ N

EXEPA1l ), who you m)t“? R BB aY#

SUGGESTED TAGS

Pillar: Game Experience =

Aermnde A\ de 1l =
ASSet Vigeo + Pillar

VIEW ON WEIBO

REPOST

DELETE POST

I
« UL

ture Exploration =



CONTENT WORKFLOW

Our content workflow follows these simple steps:

1

ACCOUNT
MANAGER

plans the month

CONTENT
EXECUTIVE

creates the post

3

CONTENT
MANAGER

reviews & suggests
any changes

/
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CONTENT
EDITOR

adjusts any

CONTENT
MANAGER

approves the post

/

changes

/




TRANSPARENCY

The magic of this gives our clients
and management the transparency to
always know who and how posts
were created.
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#HereWeGo#"

Justin Xu uploaded 4 images.

Justin Xu scheduled this post for Fri 22 Dec 2017 at 15:40.
Justin Xu asked for approval.

Justin Xu added 7 tags.

Maria Rodriguez approved this post.

Published to L% =M A _PittsburghSteelers on Weibgh




COLLABORATION

Collaboration is really
important to us. We do this
by encouraging everyone
(clients included) to provide
any feedback within the

platform. That way nothing
is lost.

© MAILMAN 2018

@ VIEW POST 421-12
4l Los Angeles Rams

@ BRHAZE LosAngeles...

¥ £ Heige:
WS BAMEZUIFE |

fRENE 3

FAREM—TFETmMISHIE

AT

You added 1 tag.

You commented "It would be
great if | can get my hands on
some Cleveland Rams photos
from official channels."

Dan August commented "I'd
rather not talk about all of the
team moves. I'm fine talking
about Rams Super Bowl in St.
Louis but don't want to talk
about many moves."

You commented "@Dan August
Sure thing. | can talk about
other things regarding the TBT
posts.”

Dan August commented "Th
you"




REPORTING




272 oy -
New England Patriots T © - DASHBOARD
R Neweng o B

DASHBOARD
Followers Posts Reposts
, 79.4K 27 234
Setup-RequiredTags +040 (+1%) 3 (-11%) +13 (+6%)
As eaCh month passes, we ¥ . Comments Likes Clicks
Multiple Active Users

244 545 638

set new KPIs. The account
managers ensure the team Private commenting on posts

is delivering on the set

targets. B o g s

L I
4
[#)%E BT HTNE
)
Mon 1 Jan 2AM vs Jets
Tue 2 Jan Playoff Picture
Season in review
Wed 3 Jan Season in review
Opponent Overview
41 © MAILMAN 2018
Thu 4 Jan Season in review

TBT A



?4 Atlanta Falcons Weekly Report W
/“ WEEK 49 - MON 27 NOV 2017 - SUN 3 DEC 2017

=2 Atlanta Falcons Weekly Report g N C KB
VAR ion 27 Nov 2017 - Sun 3 Dec 2017

WEEKLY REPORT

KB Kyle Benzion

D kbenzion@falcons.nfl.com

E a c h wee k eve ryo n e Followers Posts Reposts
2.1K 22 113

receives a weekly
email update on all
progress. Comments o e :
can be made from

within the report.

Follower Gain Eng/Post Posts
100 12 90
F Py P ) S &
3 . SEATTLE SEAHAWKS (NFL) 1 \l/
i FERESEBA_SeattleSeahawks

G GREEN BAY PACKERS (NFL)
FEE % TEA_GreenBayPackers

ey ATLANTA FALCONS
N 5= XA3EM Falcons
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LEAGUE STATUS

One space to see
status across 32 clubs.

43 © MAILMAN 2018

13/17 steps complete

. Atlanta Falcons

v Houston Texans

10/17 steps complete

Los Angeles Rams

14/17 steps complete

New England Patriots

16/17 steps complete

13717 steps complete

-on n

* Dallas Cowboys 9/17 steps complete

14/17 steps complete

. Jacksonwville jaguars

Minnesota Vikings

14720 steps complete

. Philadelphia Eagles 16/17 steps com

' Seattle Seahawks




COMPETITOR BENCHMARKING

benchmarked aeross the B B ot B s ¢ oo ¢ (B oot xSt o .5 P s v O s x

t. I EFFECTIVENESS WEIBO WECHAT KPIS
entire ieague.
Followers Engagement Posts Published
872K 4.9K 162
+2.8K -1.2K (-25%) 40 {-25%)
BRAND GROWTH FOLLOWERS ENGAGEMENT NEXT 7 DAYS
New England Patriots e
1 q FEBZBEE Patriots +1.7K (+2%) 79.4K 1.1K 4,27
BN
Pittsburgh Steelers 4
< —4* EEEM A _PittsburghSteelers +474 246K 1.3K 13/27

Seattle Seahawks

3 Bl mnmmmu seateseshavks +155 49.7K 606 1/21
4 [ RN +120 (+5%) 2.4K 532 6/19
¢ o -
6 gg‘_k‘l‘a'}?g :a(i)iilrasnd&‘(mdcrz +96 (+4%) 2.7K
7 New York Giants +81 238K

BEHE AR NewYorkGiants

Dallas Cowboys .
REAINTHFH_DallasCowboys +19 (+1%) 3.5K

H tonT
a4 © MAILMAN 2018 g P e 416 (+1%) 25K

a9 L0sAngeles Rams L 0) (+01%)
10 N BENLFE _LosAngelesRams A T 5.4K




TAGGING

Insights into what Content Pillar performed best will
inform our next month planning.

Posts Engagement

2 China Touchdown Game Experience

I Culture Exploration Create Heroes

TAG PERFORMANCE POSTS COMMENTS REPOSTS
1 Pillar: Game Experience 45% 42% 40%
2 Piflar: China Touchdown +131% 11% 43% 43%
Pillar: Create
as omanmanzors > oo IR ’
4 Pillar: Culture Exploration “ Q% 8% 7%




TAGGING

For example, by observing the tagging insights we learn that:

Game Experience.

Football education still has a long way to go in China. But when we ran simple education with video series featuring
players & coaches we saw 20% better engagement on Game Experience content.

Cultural Exploration.

Connecting football to existing Chinese street culture has huge potential - “Rap of China” TV show has over half a
Million followers. Running a Raider’s freestyle Rap campaign resulted in 20+ fans actually submitting lyrics and videos.
This is an area we focus on more as the season progressed - publishing 10% more posts in later months.

Create Heroes.

Chinese typically follow because of Star power. But running content simply about them is not enough - this pillar
performs 15% worse than other pillars on average. But when we expand to include Cultural exploration topic
performance improves - the Giants OBJ’s fashion content has 4x better engagement than the average topic.

China Touchdown.

Our content strategy revealed that fans allegiance can be built on local Chinese cities. “My Steelers Story” campaign
discovered a fan who likes the Steelers because his hometown is also heavy Steel industry town. Despite not generating
massive engagement, we now have a lead on a potential Campaign.
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THANK YOU

THAT’S HOW IT°S DONE.

a7 © MAILMAN 2018




THANK YOU.

CEO
Andrew@mailmangroup.com

Business Director
david@mailmangroup.com
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